SALES TRAINING
UNIVERSITY

GET PRACTICE. GET NOTICED. GET PROFITE §.




ADIL SAMIT

CEO & Founder of 3 Companies

Over 15 years marketing experience,
including over 2 in online marketing.
Specializes in opening new markets and
territories for small to medium sized
traders and manufactures.

As a founder and CEO of Nocti, | develop
innovative online marketing strategies to
help companies to enhance branding,
elevate market presence, and generate
revenue.

My expert understanding of and ability to
optimally use social media, SEO and 11
marketing technology tools for

businesses allows me to offer companies

a unigue and successful approach to TAKE CHANCES WHEN YOU'RE
driving sales within their organization. YOUNG SO THAT YOU CAN
TELL STORIES WHEN
YOU'RE OLD.
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Business Game

You should focus on our training
most of our questions will be
connected with our course today.

Only the first person who act fast
will have the chance to get the
award.
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TRADESHOWS = TR |
MARKETING OR vt gl
SALES EVENTS?




A

s EXHIBITIONS ARE
EXPENSIVE.
VERY EXPENSIVE.

Participation, booth cost, design,
furniture, staff, promotion, printing,
samples... trade shows are usually
the most expensive type of event a

company can have.

Hence you need proper ROI (Return

On Investment). O
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~ Who in your company is most

capable of bringing this return?
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A

Why are trade shows real sales events?
A

CAPTURING LEADS %
TO GENERATE SALES

| The ultimate purpose of attending
such business event should always

be capturing leads to generate sales.




A

Why are trade shows real sales events?
A

CAPTURING LEADS %
TO GENERATE SALES

h Reaching this goal implies have
people able to explain your product

in simple words, demonstrate it,

highlight its benefits and sell it ﬁ
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How to collect information ld

in order to sell?
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A

YOU ARE NOT
SUPPOSED TO SELL
ON YOUR BOOTH

Most visitors are not coming to buy,
they visit a trade show to discover
new products and compare offers.
As a result, you will need to collect
prospects information and take
notes that would help a sales person

closing a deal.

O




Trade shows are
marketing events!

Vi




A
Why are trade shows are marketing events?

GETTING TRAFFIC IS THE
SPECIALTY OF YOUR
MARKETING TEAM

Promoting the event, decorating

I the stall, preparing flyers, brochures
and business cards, choosing the
right location, managing the

budget... all these will be better

handled by a marketing person!



DID YOU GET
CONFUSED?

IN THE END, ARE

| TRADE SHOWS SALES
N ORMARKETING

B EVENTS?




| DID YOU GET
% CONFUSED?

TRADE SHOWS ARE
BOTH SALES AND
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An average of only

10-15% of trade show
exhibitors investin

pre-show marketing
effort

Wy
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70% of show attendees

plan a list of booths to
visit before even setting

foot on the trade
show floor.
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Selling s complicated Mocti makes it easy.



81% OF TRADE

SHOW ATTENDEES
HAVE BUYING
AUTHORITY

wy
W

Selling s complicated Mocti makes it easy.



TRADE SHOW MARKETING BEFORE THE SHOW.

Before the show you have to announce your trade show presence via press

releases, social media, your company’s website and blog, email sighatures, etc.

!

- PRE-SHOW MAILER

- PRE-SHOW E-MAIL

- PRE-SHOW BRANDING

- PRE-SHOW SOCIAL MEDIA
- PRE-SHOW CONTENT



PRE-SHOW
MAILER




PRE-SHOW MAILER

— T Traditional mail is still a common

> way of reaching out to tradeshow
attendees. Consider sending out
visually appealing postcards or
invitations, ideally individualized to

the recipient.






A whopping 93% of B2B marketers
practice email marketing.

930%

87%

Social Media

78%

SEO

56%

Paid Search

56%
Display




A
PRE-SHOW E-MAIL

Follow up your mail campaign with
individualized emails, reiterating
your invitation and including a link
to your tradeshow landing page.
Additionally, take advantage of the
immediacy of email by sending out a
last minute reminder for attendees a

day or two before the show. O
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PRE-SHOW
BRANDING
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CREATE NEW COVER
IMAGES FOR ALL
YOUR SOCIAL MEDIA
SITES

Let people know that you're going to
be at the trade show and which
booth you'll be in. Just don’t forget
to swap the cover images out after
the show is over. Some larger
conferences will even have custom
exhibitor badges you can

incorporate into your design. O
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dbésn't happen
by accident.




EXCEXPO ASTA-

JANUARY 22 & 23, 2014
MACAU, VENETJAN HOTEL, BOOTH #2

MEET US IN MACAU

Available for meetings Jor
Fair Trading Technology is exhibiting at iFX Expo at the Venetian Vienetian Hotel, Macau
Hotel in Macau, Jaunary 22 and 23, 2014,

- N - : First Name *
Come by Booth #2, where we will be demoing the latest T3 Broker e

Tools, including our Affiliate Manager

Use the form to the right to book a meeting Last Name *




PRE-SHOW
CONTENT




A

OFFER SOMETHING
OF VALUE

~ You shouldn’t be “just” selling on
social media and on your blog
anyhow, Sure you can push out
some content that lets people know
that you'll be at trade show, but
that's enough.

offer something of value, and they'll
be more receptive to actually O

checking out what it is that you can

offer them!
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A

Monitor Show
#Hashtags

This should be your starting point in using
social media for exhibiting. Most shows now
use a unique hashtag(s) to help attendees
and exhibitors get connected and start
conversations online. Monitoring the
hashtag will help you get involved with
attendees and get a better understanding of
overall sentiment and interests of your

future visitors.

O




~ INSTAGRAM

cantonfaironline
Canton Fair Complex

cantonfaironline Whether you want to find
the next big thing or build it yourself, you
can find everything you'll need at the

#122CantonFair ! Check out this video for a

glimpse of the incredible selection of
exciting products you'll find! Then click on
the "Get a SOORMB Reward" tab to register

today!

424 views



TWITTER O

lo> Notifications 1 Messages

- 1 - -
Let's take adrink & &

second at CIFF, good luck

A officefurniturechina

we are herewhere are you? #Cantonfair




FACEBOOK O

n cantonfair

Tous

Filtrer Jes résultats () Commenter 2> Partager
PUBLIEES PAR
ST _ - j m 9 Q China import

vl J'aime la Page

1 Faer 1 Fair

No fish were harmed while filming this video! Find out more

Hitp:/(bit. ly/2pC80av #CantonFair #Alb

PUBLIEES DANS LE
GROUPE




C LINKEDIN

NN 2= |

Sino-Brazil Trade Volume at Canton Fair Expected to
Surge after BRICS Summit

inkedin.com SUANGZHOU, China, Sep. x»

PRNewswire/ — A key trade platform for Sino-Brazil trade, Canton
Fair, the largest trade fair in China held biannual

anton Fair (China Import and Expor air) Good things come to those who wait — unless you're trying
Canton F ( Import i Export Fair) Good thing me to tho ho wait Nl 0 N
to save money on your flight! Book early to save big on your flight to the #122CantonFair !

ntips://goo.gl

Here's how you can save big on your flight to the 122
Canton Fair!

youtu.be Good things come to those who wait — unless youre
trying to save money on your flight! Book early to save big on your

flight to the 122nd Canton Fair! https
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- —— i — —

HASHATIT.COM

Hashatit is the one and
only Social Media search
engine where you can
search for #hashtags,
venues, people, companies

and more.

O



— SOCIAL
~ SEAR.CH

SocialSearch is the one

and only Social Media
search engine where you
can search for #hashtags,

venues, people,

| —— L -

companies and more.

O
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CREATE YOUR OWN
UNIQUE HASHTAG

Some exhibitors decide to use a
hashtag entirely their own for

marketing purposes. This is a great

idea but remember to give visitors a
reason to use it. Otherwise, it'll end

up being pretty useless.




Cung Le © était en direct. s J'aime la Page
{ 18 janvier - &

The largest firearms trade show in the US. With some bad mofos here. Ask A
some good questions.

Voir la traduction | SHARI NG SELF
VIDEO

Take a 30-second video of yourself
with your cell phone explaining who
you are, what company you
represent, and what people will be
able to learn at the trade show if
they see you there. Give them a
reason to visit the booth. Upload this
to YouTube and post it to your

O

company social media profiles.

O w 739 177 commentaires 19 partages 10 K vues n v
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A

DESIGNATE A SOCIAL
MEDIA LEADER

When the show floor opens your
booth is going to be hectic, and your
sales people will likely be busy with
clients. Posting, engaging and
monitoring is a full-time job so if you
can afford it, bring a team member
who is there solely for social media

and marketing.

O
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A
THE 3 SECOND RULE

Does your stand clearly
communicate your main message in
3 seconds?

This is how long you have before
your visitor's attention wanders to

another stand.
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A

PUTTING THE RIGHT
PEOPLE ON THE JOB

Choosing the right people can
significantly increase the chances of
achieving and exceeding your show
objectives.

Visitors judge a good stand on
enthusiasm, friendliness, product
and company knowledge, listening,
consultative selling skills and
professionalism. Having your staff
excel in these areas will put you

ahead of the competition.
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A
CHOOSE THE RIGHT

MARKETING
MATERIALS FOR
"START UP YOUR TRADE SHOW!
s TRADESHOW
- T Does your stand clearly
communicate your main message in

3 seconds?
This is how long you have before
your visitor's attention wanders to

another stand.

O
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Share. Connect. Inspire.

The perk
W prect thatl makes an

¢l oonk app for

FOOSk Fro 8 o Nesbie salution for

i avinlable o visitor

KIOSKPROAPP
COM

Kiosk Pro can display web
pages, documents or audio
& video files as a
streamlined kiosk, ready

for the public.

O



{#) Kiosk Pro

Create a starting point

Features

Start with

Laamn 7

about s

Pricing Resources

Search the catalog

Services

Son up for

our newsletior

Get Kiosk Pro
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VIRTUAL REALITY &
TRADE SHOW

If you are presenting a virtual reality
demo at a tradeshow, you must have
a primary objective. The demo could
help you generate awareness about
your product, attract genuine
prospects or engage visitors.

This goal should help you build a VR

demo accordingly.

O
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The only trade show solution

to assist exhibitors through .. > , " ’ y—MYFAI RTOO L
every step of their journey ‘ e .',é- ol L
- .COM

Increase your exhibition's

return on investment
today - promote your
booth, capture leads &

convert prospects easily

el —— el



myfairtool A%

Pome B Select an event
PRE-EVENT PREPARATION < WELCOME Let's have a quick overview
IN-EVENT MANAGEMENT <
Rewards
POST-EVENT FOLLOW-UP <
HELP iz [ sal
T i
RS
Budget Beginner Templates Beginner Tags Beginner Leads Beginner Follc
Budgets Created - 0 Email Templates Created - 0 Tags Created - 0 Prospects Info Collected - 0 Follc
Get the offline app Reminders

% Download on Android

News

List of events







Thank You

For Your Attention




